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Abstract: Since the covid-19 outbreak, the development of the macro-economy has been 

blocked and the vendor economy has returned to people's vision. In the post epidemic era, 

how to eliminate the adverse effects of vendor economy through effective means to make it 

more standardized and further explore the relationship between urban culture and vendor 

economy will be the core content of the research report. Based on the public perspective, this 

research explores the public's recognition of relevant measures and the current situation of 

the combined development of vendor economy and urban culture by issuing online 

questionnaires, conducting field research on night markets and stalls in Jinan, Yantai and 

Weihai and consulting literature materials. Through various surveys, people believe that the 

government should take more targeted and detailed measures to regulate the vendor economy, 

and most people are optimistic that the combination of the vendor economy and urban culture 

will lead to a synergistic development. 
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1. Introduction 

Vendor economy is an important part of the national economy and push the economy forward [1]. 

China's vendor economy has been driven by rapid urbanisation, with large numbers of people moving 

from rural to urban areas, and without a matching increase in jobs, it is extremely vulnerable to a fall 

in employment and economic depression. By taking up a temporary "job" at a low cost, unemployed 

residents have found a way to make a living and continue to live in a rapidly developing city. But the 

constant development of the Internet has hit the real economy so hard that the vendor economy is 

gradually disappearing. Since the COVID-19 outbreak, the vendor economy, which has weakened 

for a long time, is showing new luster again. As the new pneumonia epidemic has gradually been 

effectively controlled, we have entered the post-epidemic era, and it is a matter of urgency to make 

the national economy recover steadily and improve national employment gradually. On June 1, 2020, 

Premier Li Keqiang pointed out during his visit to Yantai City, Shandong Province that the vendor 

economy is one of the most important sources of employment. The heat of the vendor economy began 

to spread. Because of its low threshold, low cost and other characteristics, it becomes a choice for 

people to employment.  

But at the same time, it is facing many difficulties in management. Research has suggested some 

of the current situation and influence of vendor economy in China [2]. For example, the economic 

quality of the stalls is low and the stall owners are not aware of the environmental problems that can 
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cause environmental pollution. The whole article takes a macro perspective on the analysis of the 

vendor economy, such as national policy direction, but ignores the impact of micro factors, such as 

the movement of people, on the development of the vendor economy. Meanwhile, most researches 

only mention some of the problems but not investigate people's recognition of different measures for 

various groups and there is no mention of the relationship between the vendor economy and urban 

culture.  

This research will be mainly divided into two parts. One is to focus on the effectiveness of 

measures for consumers, vendors and governments from the perspective of people and the other is to 

explore the relationship between the vendor economy and urban culture by searching literature, 

distributing questionnaires and interviewing, which can better analyze the features of current policies. 

The research was limited to the perception of teenagers but not the perception of every ages and was 

limited to individual cities.  

2. Literature Review 

From reading a lot of papers, we can make a conclusion that most of the scholars mention the current 

situation of vendor economy and the impact of existing measures.  

2.1. Benefits 

Prior studies have identified many benefits for vendor economy like providing convenient shopping 

for the old who live in the city but are not familiar with using the online shopping [3] and provide 

cheap necessities and employment [4]. And scholars like those in China have also mentioned that the 

vendor economy is a very high means of increasing jobs and boosting the night market economy and 

tourism for China [5]. Thus, it seems that there is a strong existence and justification for a vendor 

economy. 

2.2. Problems 

The same floor economy has also had many negative effects on people's lives. Yao Su Xiao, a scholar, 

has mentioned that the stall economy can pollute the environment with discarded plastic bags, and 

that the irregularity of stalls can cause traffic jams and increase the burden of urban governance [6]. 

It is no coincidence that Wang Yongshuai has also mentioned the uneven quality of the products sold 

at the stalls [7]. 

2.3. Solutions 

Some scholars also mention there are also some suggestions for different groups, such as sorting trash 

contributes to improving the environment and recycling to increase in street vendors’ operating cost 

[8] and planning to locate in the permission zones which can not only promote the stability of the 

street vendors but is also convenient for urban management [9]. These measures are very effective in 

the expected circumstances. Jiang Wenhao also proposed to innovate the display mode of the ground 

stall goods, using people's herd mentality to attract more customers, and at the same time to strengthen 

the comprehensive quality of the managers to form a good competitive atmosphere [10]. 

However, most of the literature only analyzes the current situation and management measures of 

vendor economy from a macro perspective. It doesn’t pay attention to the relationship between the 

vendor economy and urban culture and their influence on each other.  
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3. Methodology 

The research report is based on a combination of primary and secondary sources, which includes 

questionnaire, interview and some materials .  

3.1. Questionnaire & Participants 

A questionnaire with ten questions is created in Quizizz and 169 participants filled out it, which 

include 55 men and 114 women and were distributed from first-tier to fifth-tier cities. Their age range 

covers 10-65 years old and is mainly concentrated in the adolescent age group. The questionnaire 

asked the participants about the current situation of vendor economy and which measures they think 

are more effective. 

3.2. Interview 

The interview sites are mainly night markets in Yantai, Jinan and Weihai. The interviewees involve 

merchants and operators, and the interviewees are random assigned. The interview questions were 

about their attitudes towards the combination of urban culture and vendor economy. 

3.3. Material 

Different sources have been used to search for some information: CNKI, Web of Science and Science 

Direct. Some newspapers like China Daily and some journals like Journal of Asia-Pacific Business 

also have been used here. They are used to find relevant research articles to study the measures taken 

by the government. 

4. Result 

To analyze the sample results more accurately, the data is further divided into six graphs.              

 

Figure 1: The distribution of the participants’ residence. 
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Figure 2: The distribution of the participants’ ages. 

Figure 1 and Figure 2 are both about the characteristics of participants. Graph 1 shows that 

participants were spread across a wide range of cities, with the largest proportion of participants 

coming from third-tier cities, at 30 percent. It can be concluded that the age level of participants is 

mainly distributed in 10-30 years old from Graph 2. 

Figure 3 tells us that 53% of people think that the vendor economy is widespread and 47% think 

that it is not, which is close to a 1:1 ratio. 

 

Figure 3: The universality of vendor economy. 
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Figure 4: Effective measures of vendor economy. 

In Figure 4, prescribe business area is considered to be the most effective measure and had 143 

votes, followed by combining vendor economy with urban culture, collecting street vendors' 

information by big data, teaching street vendors safety knowledge and improving relevant laws and 

regulations. 

 

Figure 5: The current situation of the combination of vendor economy and urban culture. 

 

Figure 6: The mutual benefit of the combination of vendor economy and urban culture. 
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In Figure 5 and Figure 5, 118 people think the vendor economy in their habitual residence is 

combined with the urban culture, and 51 people think they are not combined. 134 people think that 

the combination is beneficial to their development, 25 people think it is bad for their development, 8 

people think it is only beneficial to vendor economy and 2 people think it is only beneficial to urban 

culture. 

While interviewing with consumers, each consumer said that there was a combination of local 

vendor economy and urban culture, but some were closely combined and some were not. The first 

impression of most guests on vendor economy was still dirty, messy and poor. While interviewing 

with merchants, the merchants said that the combination would be more conducive to their synergistic 

development. 

    

Figure 7: Interview in Jinan. 

 

Figure 8: Interview in Yantai. 

5. Discussion 

Most participants believe that vendor economy has brought many benefits to people, but it also faces 

many problems. Thus, participants consider that the regulation and management of vendor economy 

need more government measures. This findings is consistent with the study of Cross, J. C. [11] , Liu 

[12] and Song [13]. According to them, the vendor economy is facing difficulties and conflicts. To 

solve these dilemmas, the government need to take measures like designated places for street vending 

activities and build a big data platform for intelligent management [14]. The measures mentioned are 
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very similar to those obtained in questionnaires. The first measure can avoid the problem that the 

vendors are too scattered and difficult to manage. The second master the vendor information through 

the digital platform and accurately control the dynamic positioning of the stalls.  

Participants also consider that the combination of vendor economy and urban culture will be more 

conducive to their future development. This findings is consistent with the study of Shen. The 

combination can better reflect the characteristics of both sides and stimulate their better development. 

5.1. SWOT Analysis of the Vendor Economy in the Post-Epidemic Era 

Strength. Firstly, there is national policy support. After Premier Li Keqiang pointed out the 

importance of the vendor economy, the central government took the first step to make the decision to 

abolish the inclusion of ground stalls in the criteria for selecting civilised cities, followed by 26 

provinces and municipalities across the country enacting relevant policies on supporting the 

development of the vendor economy. For example, Chengdu City in Sichuan Province issued the 

Chengdu City Action Plan for Boosting Domestic Demand with New Consumption (2020-2022), 

which supports the piloting of outside stalls at specific times of the night in streets that are in a position 

to do so, forming a night-time economic ecosystem and enhancing the vitality of the night-time 

economy. The policy recognises the existence of the ground stall economy and points to the right 

direction for its development. 

Secondly, the stallholders of the ground-floor economy are profit-driven. With no pressure to pay 

for renovation, housing rent or staff salaries, stall owners have lower operating costs. In addition, 

stallholders do not have to pay taxes to the government, so operating costs are reduced, and because 

they are very flexible, they are less risky and can be quickly resurrected even if they suffer damage 

to their interests. 

Third, consumer demand orientation. The abundance and diversity of items can well meet 

consumers' consumption needs, and the low prices are in line with people's concept of pursuing value 

for money. Nowadays, the homogenisation of products is serious, and what low-income people need 

are generally products of low quality and realistic prices. This is one of the major advantages of the 

stall economy, which has a growing market. 

Weakness. Firstly, it is detrimental to the interests of the regular big stores. After the ground stalls 

have satisfied part of the single shopping demand, if the physical shops do not have the advantage 

and competitiveness in terms of quality, variety and shop atmosphere, their economic interests are 

bound to be damaged to varying degrees by the same goods from the ground stalls. In turn, the overall 

business economy will be hit, to the detriment of building a healthy and harmonious business 

development structure and sales model. 

Secondly, the subjective will of stall owners can affect the operation. Because there are no explicit 

regulations in place, market access is almost completely free, resulting in a wide range of floor stall 

vendors, making it difficult to control the quality of products and the number of sales can vary widely. 

This can involve changes in the mood of the vendors, and the lack of policing can lead to violence. 

Opportunity. In the context of the normalisation of the prevention and control of the New Crown 

Pneumonia epidemic, the state as well as the government has given preferential policies to the vendor 

economy, deregulated the ground stall economy and issued policy dividends. China has taken 

encouraging measures for the development of the ground stall economy, while providing a 

development opportunity to crack the urban management problem, further strengthening the reform 

of the urban law enforcement system, following the development trend and further forming a sound 

system of laws and regulations and institutions. 

Threat. Firstly, the prevention and control of the new crown epidemic inhibits the development of 

the vendor economy. Although the epidemic situation is now much improved, there is no shortage of 

certain areas where there are still more people suffering from Newcastle pneumonia. The intensive, 
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mobile and contact nature of ground stalls will undoubtedly make it difficult to prevent and control 

the epidemic. Based on public health and safety and the health of the whole population, many 

provinces and municipalities will strictly restrict the time and territory of the ground stall economy, 

which compresses the space for the ground stall economy to operate and develop. 

Secondly, under the impact of the Internet, the public is losing its following for the vendor 

economy. With the development of e-commerce, especially the rise of live-streaming with goods, 

young people are gradually losing their enthusiasm for the ground stall. For the previous generation 

the ground stall was a sentiment, but with the ongoing urbanisation and the rise of various 

technological technologies, the audience for the vendor economy is losing out. 

5.2. The Rationality of the Existence of Vendor Economy 

In terms of the people who run the stalls, there are two main categories, namely the unemployed and 

migrant workers in the city. For low-income groups with unstable jobs and insufficient skill levels, 

the floor stalls are a very good option. Ground stalls are a logical business model for a city, with low 

costs and mobility that cannot be matched by many other real economies. There is also no denying 

that the street stall economy creates a very affordable and convenient environment for consumers and 

also increases the livelihood income for stall owners. For this reason this, the "vendor economy" is a 

means of livelihood for the underprivileged, solving the problem of employment and relieving 

employment pressure. employment problems and alleviate the pressure of employment, as well as 

being an intuitive outward expression of urban culture. It is also a visual manifestation of urban 

culture.  

5.3. The Suitability of the Vendor Economy to the City 

Whether or not a city is suitable for promoting a vendor economy needs to be considered in a holistic 

manner, taking into account the cost of public resources invested by the government compared to the 

benefits that a vendor economy can bring, in order to find a balance between urban culture and the 

stall economy and maximise the benefits. Chengdu, for example, is a tourist city and has been 

developing its food stalls, while Beijing, as the political centre of China, has a different direction to 

Chengdu and needs to consider other aspects of its development and planning of the vendor economy. 

However, this does not mean that Beijing is not suitable for the development of a food stall economy, 

but rather that it is not suitable for the form of food stall economy promoted by the city of Chengdu. 

The types of vendor economy can be divided into itinerant vendors and flea markets held at regular 

intervals. Cosmopolitan cities such as Milan and Paris are very famous for their flea markets, which 

have also become unique sights and tourist attractions in these cities. Many countries have different 

regulations for the former type of itinerant vendors. Japan, for example, has adopted a legislative 

initiative that requires items to be sold only at government-permitted times and locations, and a 

portion of the stall fee is levied on the vendor. In addition, Japan has set up a coordinating authority 

to ensure that stallholders clean up after their stalls to avoid environmental pollution. 

And from the three cities in this field survey, Jinan, as the capital city of Shandong Province, has 

more night markets represented by the Honglou Night Market and the Huanlian Night Market, which 

are developing better and better under government regulation and policy support. In contrast, the 

Yunjin Night Market in northern Jinan has long been smaller and the number of merchants has been 

cut back. Yantai, a second-tier city in Shandong Province, has a thriving economy, especially after 

Premier Li Keqiang visited and pointed out the importance of the vendor economy, formulated seven 

opinions on optimising the vendor economy, established a cluster of convenient stalls, and 

incorporated local characteristics into many of the products sold at the stalls, with snacks such as 

"Yantai casseroles" showcasing local culture. Weihai is a third-tier city in Shandong province, located 
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in the easternmost part of the province, surrounded by the sea on three sides and close to South Korea 

and North Korea. Tourism is one of the biggest drivers supporting the local economy, so the products 

sold at the stalls reflect the local cultural colours as well as a strong Korean peninsula influence, 

reflecting the diversity of features. 

It is clear that the vendor economy is compatible with the city and that the two are not mutually 

exclusive, and that the right combination of urban culture and the vendor economy can have 

unexpectedly positive effects and stimulate economic development. 

5.4. Suggestions to Promote the Recovery and Development of the Vendor Economy 

At this particular time in the post-epidemic era, it is not possible to impose a total ban on the floor 

stall economy in view of issues such as people's livelihood and employment, but it is also obviously 

unwise to deregulate the floor stall economy altogether. 

First of all, government should have to improve laws and regulations, formulate reasonable and 

scientific rules and regulations, implement punitive actions for illegal occupation of roads, damage 

to the environment and other undesirable behaviours, regulate the market order and strengthen 

supervision. 

Secondly, the vendor economy will be combined with the Internet to create a new mechanism, 

using the "Internet +" model to create the advantages of the vendor economy development. Collecting 

information from manufacturers to achieve product traceability at source and to avoid the problem of 

uneven quality leading to damage to consumer rights. 

Thirdly, the government should encourage the launch of special ground stall products to enhance 

the cultural attributes of the vendor economy. The government can divide the ground stalls into two 

categories: buying and experiential. Compared to the former, the latter can incorporate some local 

culture, such as Sichuan's face painting performances, which in turn will drive consumption growth. 

These stalls can also become local landmarks to attract tourists to visit the area. 

The limitation of this research report is that it didn’t visit more stall night markets or collect more 

questionnaire information of different ages. 

6. Conclusion 

6.1. Results 

On the basis of different surveys, it can be seen that most participants believe the government needs 

to take more effective measures for the current situation of the vendor economy. In the direction of 

the combined development of vendor economy and urban culture, people believe that the combination 

of the two can better reflect regional characteristics and further stimulate economic development. 

This article shows people's recognition of different government measures and discusses the 

relationship between vendor economy and urban culture, which is conducive to the government to 

formulate relevant measures to stimulate economy and increase the influence of urban characteristics. 

In summary, the revival of the vendor economy illustrates that China's urban development and 

construction is not only focused on civilisation and orderly governance, but also on the humanism of 

the city. The vendor economy occupies a very important place in economic development everywhere, 

especially in the post-epidemic era, where it is a necessary initiative to promote people's livelihood 

and employment development. It is by grasping the characteristics of the development of the vendor 

economy, guiding it to coordinate with the economic development of the city and combining it with 

local local characteristics and culture that the function and role of the ground stall economy can be 

effectively brought into play. 

This article is mainly from the perspective of teenagers. We can't know the thoughts of more people, 

but this problem can be solved in the future. 
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6.2. Suggestions 

The report mainly observes people's views on different measures and their recognition of the 

combination of vendor economy and urban culture. The survey results show that people believe that 

formulating more effective measures can better promote the development, which can provide some 

advice to government to make policies. While it didn’t discuss the detailed measures on the 

combination of vendor economy and urban culture, and the research is limited to individual cities and 

people. The following course of action is proposed: the research needs to be carried out in more cities 

and expand the scope of the research population. The targeted population will be more subdivided 

into operators, consumers and the government. The feasibility study of measures can be further 

improved by contacting the government by telephone. 
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Appendix 

Questionnaire 

Analysis of the normalization of the vendor economy in post-epidemic era 

 

 

 

 

 

Question 1: What is your usual place of residence?      [Multiple choice] 
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options subtotal The proportion 

First-tier cities 33 19.53% 

New first-tier cities 27 15.98% 

Second-tier cities 25 14.79% 

Third line cities 50 29.59% 

Four cities 15 8.88% 

Five cities 19 11.24% 

Valid number of entries in this topic 169  

 

Question 2: Is the vendor economy common in your usual place?      [Multiple choice] 

options subtotal The proportion 

is 89 52.66% 

no 80 47.34% 

Valid number of entries in this topic 169  

 

Question 3: Which of the following are the positive effects of the current land sharing economy 

that you are concerned about?      [Multiple choice] 

options subtotal The proportion 

Ease employment pressure and lower unemployment rate 130 76.92% 

Raise income levels 82 48.52% 

The goods are complete, low price, to meet consumer 

demand 
118 69.82% 

Invigorate the city atmosphere and enrich people's lives 116 68.64% 

Embody the regional characteristics, attract tourists and 

drive economic growth 
76 44.97% 

other 1 0.59% 

Valid number of entries in this topic 169  
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Question 4: Which of the following are the negative effects of the current development of the land 

sharing economy that you are concerned about?      [Multiple choice] 

options subtotal The proportion 

Not cleaning in time causes environmental pollution 127 75.15% 

Traffic congestion affects the appearance of the city 106 62.72% 

Quality is uneven, health problems are difficult to guarantee 134 79.29% 

Large crowds pose challenges to epidemic prevention and 

control 
106 62.72% 

It is difficult for consumers to protect their rights after the 

occurrence of problems 
74 43.79% 

other 0 0% 

Valid number of entries in this topic 169  

 

Question 5: Which of the following government measures do you think are more conducive to the 

management and development of the land sharing economy?      [Multiple choice] 

options subtotal The proportion 

Delineation of a prescribed area 143 84.62% 

Conduct safety training for hawkers 91 53.85% 

Create an information interactive digital platform, collect vendor 

information, and manage the vendor economy with big data 
115 68.05% 

Discover the characteristic, promote the organic union of the 

vendor economy and the city 
116 68.64% 

We will improve relevant laws and regulations 68 40.24% 

other 0 0% 

Valid number of entries in this topic 169  
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Question 6: Is there a phenomenon of the combination of land sharing economy and urban culture 

in your regular residence?      [Multiple choice] 

options subtotal The proportion 

is 118 69.82% 

no 51 30.18% 

Valid number of entries in this topic 169  

 

Question 7: Do you think the combination of land sharing economy and urban culture is beneficial 

to the common development of both?      [Multiple choice] 

options subtotal The proportion 

It is conducive to the common development of both 134 79.29% 

Not conducive to the common development of the two 25 14.79% 

Conducive to the development of vendor economy, not 

conducive to the development of urban culture 
8 4.73% 

Conducive to the development of urban culture, not conducive 

to the development of vendor economy 
2 1.18% 

Valid number of entries in this topic 169  

 

Question 8: What measures do you think can promote the combination of land sharing economy 

and urban culture?      [Fill in the blank] 

Fill in the blanks to obtain the details 

 

Question 9: What is your gender?      [Multiple choice] 

options subtotal The proportion 

male 55 32.54% 

female 114 67.46% 

Valid number of entries in this topic 169  
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Question 10: How old are you?      [Multiple choice] 

options subtotal The proportion 

10 the following 0 0% 

10-20 93 55.03% 

20-30 47 27.81% 

30-40 12 7.1% 

40-50 15 8.88% 

50-60 1 0.59% 

More than 60 1 0.59% 

Valid number of entries in this topic 169  

 

Interview 

Interviewee: Consumers 

1. What attracts you most about the products of the stall? 

A: There are so many kinds and features that you can't find them anywhere else. 

B: It has a wide variety and moderate prices. 

 

2. What are your satisfaction and dissatisfaction with the life experience of this stall? 

A: Fine. Everything is fine. Everything is satisfactory. 

B: Not bad.Satisfaction: many things, like the number of all. Dissatisfaction: The road design is 

relatively narrow and it is not convenient to walk. 

C: The development is mediocre. 

D: Satisfied: There are many kinds of goods, snacks from all over the country. 

Dissatisfaction: The road design is narrow. 

 

3.Do you think the goods can reflect some characteristics of the city in some way? 

A: Absolutely. 

C: It's not obvious at the moment.But the store, the goods sold and the local characteristics of the 

culture has a certain degree of combination. 

 

4.Does visiting this stall help you understand the city better?(For tourists) 

D: Yes, I know the local conditions and customs. 

 

Does your city have the phenomenon of the combination of the land sharing economy and urban 

culture? 

B: Obviously, such as Yantai Braised rice and so on. 

D: Yes, but few. 

 

If you add Yantai's unique cultural elements to the development of the street economy, what 

characteristics of the city do you hope can be expressed by the street economy? 
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A: Some special products, apples, seafood and so on. 

C: Oceans, waves, beaches and so on. 

D: History and culture, the legend of the eight immortals crossing the sea, etc. 

 

Interviewee: Street vendor 

1. How long have you been in business here? 

A: Nearly 20 years. (Cold seafood stall) 

B: About six years. (Silk scarf stall) 

C: Six or seven years. (Fried ready-to-eat products) 

D: Just two weeks ago. (Octopus maruko) 

E: About three or four years. （Weaving arts and crafts） 

F: Ten years. (Wedding merchandise) 

 

2. Do you think the material and spiritual culture of the city have an impact on the development of 

the street stall industry? 

A: Yes, A lot. 

B: Yes, material culture and spiritual culture will promote the development of land sharing 

economy. 

C: I feel they are mutually influencing each other. 

 

3.Do you think it would be more conducive to the development of the market economy to combine 

the market economy with the city culture or certain characteristics? Why is it advantageous or 

disadvantageous? What makes you find this difficult? If relevant preferential policies are issued from 

above, without considering other interference factors, which specialty products will you choose to 

operate? 

B: Yes, the biggest obstacle is the epidemic. I hope to sell Yantai specialty snacks. 

C: Yes, the main obstacle is the small number of customers caused by the epidemic. They want to 

sell fried ready-to-eat food, which they are selling now. 

D: Yes, the main obstacle is the epidemic. We hope to sell whatever we make money from our 

products. The best way is to make money from heaven. 

E: Some of them. All of them will certainly boost economic development.The main difficulty is 

the impact of the epidemic situation, the second is the impact of the shop.I'm not sure what I want to 

deal with. 

F: Yes, because now the country is vigorously advocating traditional culture and other cultural 

elements, we should pay attention to.If obstacles and difficulties are not clear, ask your leader.Hope 

to deal in products that have not been considered. 

F: I'm sure there will be, because it fits the local customs and conditions. The difficulty lies in that 

there is no organization, and the products that we hope to manage are still small goods such as 

ornaments. 
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